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Description: The exam contains 2 parts:

-5 questions. 
-20 multiple choices (Choose the best option. There is only one best option).

You have 90 minutes. 

Scoring method:

First part: 50 points




Correct answer:10 points
Second part: 50 points 

                                   2 Wrong answer: -2.5. points
                                   Correct answer: 2.5 points

To pass the exam you need to take at least 45 points

1st  question: 

Take a deep breath… and good luck (
1ST  question: 
Explain by your own words, what means Marketing and International Marketing.

2nd  question:

Explain more detailed as possible the product life cycle.(examples)
3RD  question:

Explain and link the marketing mix process and the 4c’s of Marketing . 

4TH  question:

Explain the following concepts: segmentation, clusters, brand, expectations and stakeholders.
5th question:

Describe one of the possible models to analyze companies. 

2nd Part (multiple choices).
1. Which of the following statement is correct? 

a) Marketing is the term used to refer only to the sales function within 

firm. 

     b) Marketing managers usually don't get involved in production or 
distribution decisions. 

     c) Marketing is an activity that considers only the needs of the organization, not the

needs of society as a whole. 

d) Marketing is the process of planning and executing the conception, pricing, promotion, and distribution of ideas, goods, services, organizations, and events to create and maintain relationships that will satisfy individual and organizational objectives.
e) Marketing is the term used to refer only to the advertising function 
within a firm.
2.  In SWOT analysis, a "vulnerability" occurs when… 

a) internal organizational weaknesses prevent taking advantage of an opportunity. 

b) environmental threats attack organizational weaknesses. 

c) organizational strengths grasp opportunities. 

d)environmental threats are posed to organizational strengths. 

e)organizational strengths prevent improving environmental 

weaknesses.
3. _____________ is a means of helping customers to identify a particular supplier’s product/service and to create and maintain the confidence of customers in the performance of the brand.

A) Branding

b)  Selling

c) Supplying

d) Planning

4. Your ____________ is the picture and impression that other people have of the business.

Business Image

Tools of promotion

Promotional budget

Marketing mix

5. Kellogg's Frosties are targeted at children and All Bran to the health conscious. Therefore, Kellogg's uses a ______ targeting strategy for breakfast cereals. 

a) concentrated 

b) multisegment 

c) total market 

d) undifferentiated 

6. The purpose of market segmentation is to: 

a) differentiate among similar products 

b) divide the total market to allow the marketer to develop a more precise marketing mix 

c) reduce the overall cost of marketing activities 

d) identify a single marketing mix that will be satisfy market segments 

7. A brand is BEST defined as a ...

a) registered design or symbol that is displayed on the product. 

b) related group of words that describe the product. 

c) name, symbol, design, or combination of these that identifies a seller's products. 

d) copyrighted word(s) that give the manufacturer exclusive ownership 

e) name of the manufacturer of the product.

8. When a firm's products are marketed outside its home market and home production is used to supply these markets, the firm is engaging in ... 

a) international marketing. 

b) global marketing. 

c) exporting. 

d) domestic marketing. 

9. If L‘oreal management feels that the firm's new cosmetic line is in too few retail outlets and begins to seek additional speciality and department stores to carry the line, it is probably is in which stage of the product's life cycle? 

A) Introduction 

b) Growth 

c) Maturity 

d) Decline 

10. Pepsi is a tipycal case of...
a) opposite brand
b) survival of the secondest

c) A brand focus on the leader
d) all correct
e) A and C 

f) B and A
11. Public Relations is managed by which of marketing mix?
a) promotion

b) place

c) product
d) price

12. Segmentation is the process of..

a) dividing groups into distincted markets

b)dividing markets into dinstinct groups of buyers

c) create groups of buyers with same taste

d) dividing  the p‘s in market.

13. design is a...

a) product decision 

b) promotion decision

c) place decision

d)  pricing decision 
14. Positioning is how...

a) competitors perceive the product

b) price is perceive in market

 c) consumers perceive the product

d) company perceive the product in market

15. Marketing is about providing...
a) benefits to costumers
b) market share to company

c) more sales 

d) distribution of resources

16.  Perceptual maps are used to...

a) iddentify targets

b) to allocate resources

c) aid in positioning of product or service

d) Make a representation of the market

17.Swot is predominantly used to...
a) analyse competitors

b) analyze market

c) determine capabilities of organization

d) determine weakness and opportunities

18. In product life cycle when happen the  „Boom“?

a) end of introduction stage
b) beginnig of maturity

c) end of growth stage

d) beginning of introduction stage

19.  If Iphone introduces a new phone model in the market that will...


a) create more sales


b) create a new product lyfe cycle


 c) increase the demand of product with a new Boom.

d) all are correct

20.   A brand value correspond to:


a) the price that people are willing to pay for it


b) the company strategy in stablish prices


c) ) the consumer will to be associated with the respective brand.
Do not write below the line. 
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